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Velcome

Group Practice
Conference 2026

Dear Friends and Coi/cafw,

We're thrilled to invite you to partner with us for the 2026 Group
Practice Conference in beautiful Traverse City. This event gathers 200
group practice owners who collectively represent more than 1,000
clinicians nationwide.

These are decision-makers. They are people building scalable,
sustainable businesses and actively investing in tools and resources
to help them do so.

As a sponsor, you won't just get exposure. You'll make real
connections, influence purchase decisions, and show your support for
mental health leaders doing incredible work.

Thank you for being a part of this journey. We look forward to
collaborating with you.

TJoe Sanot

Founder and Conference Host




Our Mission

Partnering for Impact

The Group Practice Conference is committed to forging strong
partnerships with businesses that share our dedication to expanding
mental health access and supporting private practice growth.

By sponsoring GPC 2026, you’ll do more than showcase your brand,;
you’'ll connect with private practice owners who are actively growing
their businesses and investing in solutions that help them scale.

Partner Benefits:

Reach a targeted audience of private practice owners and
decision-makers. Your brand will be seen by professionals who are
actively seeking solutions and services to enhance their practices.

Showcase your brand and services to an engaged community.
Our attendees are ready to discover new tools and resources that
can help them streamline their operations, improve client care,
and grow their practices.

Support the growth and success of mental health practices
nationwide. By supporting this conference, you are directly aiding
professionals who are on the front lines of providing critical
mental health services.

Gain insights and visibility through exclusive sponsorship
opportunities. No one wants to sit at a boring table, instead welll
be inviting you to host a post-con event like a wine tour, trip to the
Sleeping Bear Sand Dunes, or hosting lunch or breakfast. We want
you to have authentic connections to help you get more business.
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Why Traverse City?

Traverse City isn't just scenic, it's a strategic choice for hosting leaders in mental health care. Set against a backdrop of
stunning lakes, lush forests, and vibrant downtown energy, the city creates the perfect environment for both focused learning
and meaningful networking.

With mild spring weather, opportunities for outdoor exploration, and a renowned local culinary scene, Traverse City offers
more than just a conference venue, it offers an experience.

That's why group practice owners from across the country choose to gather here: to invest in their growth, connect with
like-minded professionals, and take part in an event that balances business-building with personal inspiration.

For sponsors, it's the ideal setting to build trust, foster connections, and showcase your brand in a memorable, authentic way.

Photographer: Mae Stier

Photographer: Harpe Star

*Photographs Generously Provided by Traverse Connect



Why Do We L th
About Our Group GP Community?

° M Community of Like-Minded Professionals:
ra c I ce o m m u n I y Our members are passionate about providing
top-quality mental health services and continuously

improving their practices. When someone joins our

. o . . community, they become a part of a network of
The Group Practice community is a vibrant and dynamic network of professionals who share values and aspirations, fostering

group practice owners who are dedicated to growing their practices an environment of mutual growth and inspiration.
and expanding mental health access. Our members are a diverse
group of professionals united by a common goal: to enhance the Focused and Intentional Relationships:

quality and reach of mental health services across communities. We foster purposeful connections that lead to long-term
professional relationships. These connections are not just

about networking; they are about building a supportive
network of colleagues who can offer insights, guidance,
and collaboration opportunities that are pivotal for

CO m m u n ity StCItS professional growth.

To provide a comprehensive understanding of the GP community, e Communft‘\;?ﬁﬁ;g:ﬁ:'::u':jéﬂ‘ﬂbportl sharing
here are some interesting stats: knowledge, and offering assistance to one another.
Members actively share their knowledge, experiences,
and expertise to help one another overcome challenges
and achieve their goals.

Membership growth over the past year.

Geographical Reach: Member Practice Sizes:

Acti ticipation i thi bi
(]ﬁcllveevzgisl,upa ion in monthly webinars ******
%k Kk ok
%k Kk ok
E di ity f d
A%  ciscussions on a regular basis. ::::: x

Our members are spread have practices with have practices with have larger practices

Member§ who made a Pur,Chose based across 30 states, providing a 5-10 clinicians. 10-20 clinicians. with over 20 clinicians.
on Practice of the Practice's diverse range of perspectives

recommendations. and experiences.

* %




The Growing Need
for Mental Health Services

FPrevadence ﬂg (V]erital tealth [ssucs:

1in 5 adults in the U.S.

experiences mental
illness each year.

(Source: NAMI)

$16

trillion

Hecess to Care:

1in 6 U.S. youth aged 6-17
experience a mental
health disorder each year.
(Source: CcDC)

Global Costs: Mental health
disorders are projected to cost the $ 21 o. 5
global economy $16 trillion by 2030.

billion
(Source: WHO)

Treatment Gap: 56% of American
adults with a mental iliness do
not receive treatment.

(Source: SAMHSA)

1in 25 U.S. adults
experience serious
mental illness each year.
(Source: NIMH)

Workplace Productivity: Depression
alone costs the U.S. economy $210.5
billion annually in lost productivity.

(Source: American Journal of Psychiatry and CDC)

Geographical Disparities: More
than 60% of U.S. counties do not

have a single practicing psychiatrist.
(Source: AMA)




The Growing Need
for Mental Health Services

Impact of COVD-(7:

Telechealth Grouth;

Increased Demand: The COVID-19
pandemic has significantly increased the
prevalence of anxiety and depression, with

40% of adults reporting struggles with
mental health or substance use.

(Source: CDC and JAMA Network)

Telehealth Usage: Telehealth for mental
health services has increased by 302%

fromm March 2019 to March 2020.

(Source: FAIR Health, Inc.)

Suicide Statistics:

10th

leading
cause

StigmaReduclion

Suicide Rates: Suicide is the 10th leading
cause of death in the U.S. and the 2nd
leading cause of death among individuals
aged 10-34.

(Source: CDC and AFSP)

Changing Attitudes: 90% of adults believe
that mental health is as important as
physical health.

(Source: APA)




Will You Join Us?

The Group Practice Conference is a chance for you to build deeper, authentic connections
with your current customers and new ones. We want to spotlight how you save group
practices time, money, and frustration through your support!

Benefits of Sponsorship:

-

Reach Your Share Your Grow Make a Industry
Ideal Audience: Products: Relationships: Difference: Insights:

Connect with Present your Build beneficial Support the growth Gain valuable
group practice services to a relationships with of group practices, connections to
owners from targeted and both new and helping more practice owners,
across the engaged existing clients. industry leaders,
country. audience. customers. other sponsors,
and speakers.




Experience
Northern Michigan

Northern Michigan in May is the perfect time to visit. Here are some reasons why:

Natural Beauty

Explore the stunning
landscapes of Sleeping
Bear Dunes and the
picturesque beaches.
Good Morning America
voted Sleeping Bear
Dunes the "Most
Beautiful Place in
America”

Strategic Hub
for Mental Health

Northern Michigan is home to a growing
number of mental health practices and is
recognized for its dedication to expanding
mental health services, making it an ideal
location for our conference.

Local Wineries

Enjoy wine tours and
tastings at some of
Michigan's best
wineries.

Outdoor
Activities

Take advantage
of the mild
weather for
hiking, biking,
and exploring
downtown
Traverse City.

Opportunities
for Growth

The region offers numerous grants
and funding opportunities aimed at
expanding mental health access,
aligning perfectly with the goals of
our conference.



Why Partner
with Us

We're not just another conference,
we're a platform that extends
beyond the event itself, with
high-value visibility across digital,
audio, and live channels:

Fodeasi Keach:

Boasting over 100,000 downloads per month, our podcast
is a leading voice in the mental health community.

With over 50,000 monthly visitors, your
brand will be prominently featured on a

high-traffic platform, ensuring maximum
visibility and engagement.

EW Hudience:

Our community is made up of highly engaged
private practice owners and mental health
professionals who are passionate about expanding
their practices and improving mental health access.




Sponsorship
Opportunities

We offer flexible sponsorship packages designed CO _— H OSt

to match your goals, investment level, and the
type of exposure you're looking for at Group
Practice Conference 2026.

As a Co-Host Sponsor, your brand could be
prominently featured throughout the event,
with opportunities for exclusive naming rights,
high-visibility placements, and the potential to
engage with attendees through premium
speaking slots and custom activations.

Founder

The Founder Sponsorship level offers

significant brand exposure and opportunities

for meaningful engagement with attendees,
including potential sponsorship of key sessions,

featured placements, and other custom Pq rt n e r

options designed to fit your needs.

Our Partner Sponsorship level provides
essential brand visibility and targeted
opportunities to connect with our audience.
This level offers flexibility to tailor your
involvement to best meet your goals.




Sponsorship Opportunities

Co-Host $25,000 | Only 5 Spots Available

Maximum exposure. Main stage access. Leadership-level presence.

Includes:

1. “Presented by [Your Brand]” in key materials and event promotion 5. Access to the full registration list for post-event marketing

2. 20-minute main-stage keynote 6. Opportunity to lead a workshop or breakout discussion

3. Top-tier logo placement on the website, emails, signage, and social media 7. Invitation to a private VIP dinner with speakers and key leaders
4.

Premium ad placement in the event program (digital + print) 8. Optional table placement with spotlight mention from the main stage

Founder Sponsor

High visibility. Breakout engagement. Trusted thought leadership.
Includes:

1. Opportunity to lead a workshop or breakout discussion 4. Recognition as a “Founder Sponsor” across event materials
2. Logo placement across website, signage, social media, and emails 5. Optional table placement with spotlight mention from the main stage
3. Full-page ad in the event program (digital + print)

Partner Sponsor

Strategic visibility. Targeted exposure. Cost-effective engagement.
Includes:

1. Opportunity to lead a workshop or breakout discussion 4. Acknowledgment as a “Partner Sponsor” across event materials
2. Logo placement across website, signage, social media, and emails 5. Optional table placement with spotlight mention from the main stage
3. Half-page ad in the event program (digital + print)




Enhance Your Impact: 7/4/-On Oppoitundies-

. $3,000 or $5,000
Branded Lanyards $5,000 Breakout Session Sponsor

Ensure your brand is front and center from the moment attendees "Breakout Sessions Brought to You by." Have your name on all branding
arrive. This sponsorship includes your logo on every attendee lanyard, and signs on Day 1 and Day 2 breakout sessions.
guaranteeing all-day visibility throughout the conference.

Adventure Day Experiences $2,000 -$5,000
$4,000 or $6,000

Coffee Sponsor for both days

Introduce your brand in an unforgettable way by sponsoring one of our

Sponsor one morning coffee break and pastries with allergen-friendly curated post-conference excursions on May 6th, 2026. Pricing will be
options. Includes signage at coffee stations, pastries stations, and based on actual Michigan vendor costs x2.

verbal recognition during announcements. Opportunities Include:

1. Bus Sponsor - Sleeping Bear Dunes Trip - Your brand featured on
all signage and communications for our signature outdoor group
$5,000 or $9,000 adventure.
for both days . Wineries of Old Mission Peninsula - Co-brand a guided wine
tasting tour with premium exposure and personal touchpoints.
Put your brand front and center at one of our catered meails. Includes . Michigan Sauna + Cold Plunge - Sponsor one of the most unique
printed signage, verbal mention, and the opportunity to greet experiences of the event—perfect for wellness-focused brands.
attendees during a key networking moment. Meals will meet our
allergen-friendly standards. We'll provide a personalized quote based on vendor pricing. Just let us
know what you're interested in exploring.

Lunch Sponsor

$5,000 or $8,000

Happy Hour SpOI‘ISOI‘ for both days

at Little Fleet Want to Create Something Custom?

We're happy to tailor an experience or activation that fits your goals.

Host an evening drink and connect with attendees in a more relaxed Let’s talk.

setting. Includes branding during the social hour and recognition as
the official happy hour sponsor. Email us at hello@practiceofthepractice.com to explore options.




Why Sponsor?

Highly Engaged Audience

Reach decision-makers who are actively growing
their group practices.

Connect with private practice owners who are investing in scalable
tools and services to support their teams and grow their impact.

Networking Opportunities

Build real relationships with practice owners and
industry leaders.

Our conference is intentionally designed to foster connection,
through curated experiences.

Brand Visibility

Stay top-of-mind before, during, and after the event.

Your brand will appear across high-traffic channels. including our
website, emails, signage, and social media - ensuring repeated exposure.

Thought Leadership Opportunities

Position your brand as a trusted expert.

Turn your data, tools, or best practices into a short learning session.
Sponsors who teach get remembered and contacted.




What Some of The 2025

Sponsors Had to Say

Jory Krome

Practice Vital

“We continue to hear nothing but great
feedback from our customers
who attended.

Tory had a fantastic time at the
conference, and it was clear how much
work went into making it a success. We

were proud to be part of it, even as a
last-minute sponsor!”

DanilKing
Fireside Strategic

“There was a great vibe, strong sense

of community, an engaged audience,

and a warm but efficient team behind
the scenes.

The huddle after my talk was packed
and sparked a great discussion.”

Jeromy Zugy

Practice Solutions

“Being the only billing sponsor gave
me the chance to have real,
authentic conversations with

attendees. | especially appreciated

how my breakout was scheduled,
it funneled traffic directly to
my session.

The ROl was strong, and the venue
was a great fit.”



Looking Forward to
Partnering with You!

For sponsorship inquiries and to discover the exclusive
benefits of partnering with us, please reach out:

Website:

practiceofthepractice.com/conference

Ready to partner with us?

Connect directly with Niranda to kickstart your
sponsorship journey.

Have questions or want to explore more?

Schedule a 30-minute call with our CEO, Joe Sanok, to discuss
how a partnership can best align with your goals.

PRACTIGE
/ OFTHE



https://calendly.com/practiceofthepractice2025/sponsorshipopportunitycall?preview_source=et_card&month=2025-07
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